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T O U R I S M  M A R K E T I N G  I N  A F R I C A :  T H E  N I G E R I A N  E X P E R I E N C E  
R o w l a n d  E .  K .  W o r l u  
D e p a r t m e n t  o f  B u s i n e s s  S t u d i e s  
C o v e n a n t  U n i v e r s i t y ,  O t a ,  O g u n  S t a t e .  N i g e r i a .  
A B S T R A C T  
T h e  U n i t e d  N a t i o n s  C o m m i s s i o n  f o r  S u s t a i n a b l e  D e v e l o p m e n t  i n  i t ' s  R i o  E a r t h  
S u m m i t  i n  1 9 9 2  i d e n t i f i e d  t o u r i s m  a s  o n e  o f  t h e  f e w  s e c t o r s  o f  e c o n o m i c  a c t i v i t i e s  
c a p a b l e  o f  p r o v i d i n g  a n  e c o n o m i c  i n c e n t i v e  f o r  p r e s e r v a t i o n  o f  t h e  e n v i r o n m e n t .  I t s  
A g e n d a  2 1  a l s o  i d e n t i f i e d  t o u r i s m  a s  o n e  p o t e n t i a l  m a j o r  s o u r c e  o f  c o n t i n u i n g  
e m p l o y m e n t  f o r  w o m e n  a n d  t h e  u n s k i l l e d .  T h i s  s h o w s  t h a t  t o u r i s m  h a s  g a i n e d  s o  
m u c h  p r o m i n e n c e  t h a t  r e g i o n s  a n d  n a i i o n s  o f  t h e  w o r l d  a r e  e x p e c t e d  t o  t a k e  s t e p s  i n  
t h e  d e v e l o p m e n t  a n d  m a r k e t i n g  o f  t o u r i s m  i n  o r d e r  t o  m a x i m i z e  i t s  b e n e f i t s .  A f r i c a  a s  
a  r e g i o n  d o e s  n o t  s e e m  t o  b e  m a k i n g  i m p r e s s i v e  p r o g r e s s  i n  t h i s  d i r e c t i o n .  F o r  
e x a m p l e ,  t h e  W o r l d  T o u r i s m  O r g a n i z a t i o n  ( W T O )  r e p o r t s  t h a t  A f r i c a  a t t r a c t s  j u s t  
f e w e r  t h a n  4 %  o f  t o t a l  w o r l d  t o u r i s t s ,  w h i c h  a c c o u n t e d  f o r  2 %  o f  i n t e r n a t i o n a l  
t o u r i s m  r e c e i p t s  i n  1 9 9 7 .  T h e  W T O  a l s o  c a l c u l a t e d  t h a t  A f r i c a  h a s  j u s t  o v e r  3 %  o f  
t h e  w o r l d  a c c o m m o d a t i o n  c a p a c i t y  ( 7 9 6 , 0 0 0  b e d s ) .  H o w e v e r ,  t h e  A f r i c a n  r e g i o n  
s h o w e d  t h e  s t r o n g e s t  e x p a n s i o n  i n  a r r i v a l s  o f  a n y  w o r l d  r e g i o n  i n  1 9 9 7 ,  u p  t o  8 . 1 %  
o v e r  1 9 9 6 .  B e s i d e s ,  b e t w e e n  1 9 8 8  a n d  1 9 9 7 ,  A f r i c a  h a d  a n  a v e r a g e  a n n u a l  g r o w t h  o f  
7 . 2 %  i n  v i s i t o r  a r r i v a l s ,  o n l y  s l i g h t l y  l o w e r  t h a n  t h e  E a s t  A s i a / P a c i f i c ,  w h i c h  h a d  t h e  
h i g h e s t  g r o w t h  r a t e  o f  a l l  r e g i o n s  t h o u g h  f r o m  a  m u c h  h i g h e r  b a s e  t h a n  A f r i c a .  T h i s  
p a p e r ,  t h e r e f o r e ,  t a k e s  a n  o v e r v i e w  o f  t o u r i s m  m a r k e t i n g  i n  A f r i c a  f r o m  a  n u m b e r  o f  
c o m p l e m e n t a r y  a n g l e s :  F i r s t l y ,  e f f e c t s  m a d e  b y  A f r i c a n  c o u n t r i e s  i n  t o u r i s m  
d e v e l o p m e n t  a n d  m a r k e t i n g  a r e  a p p r a i s e d .  S e c o n d l y ,  t h e  p o s i t i o n  o f  N i g e r i a  i n  
A f r i c a ' s  t o u r i s m  r a t i n g  i s  e s t a b l i s h e d .  F i n a l l y ,  t h e  p o s s i b l e  s t r a t e g i e s  N i g e r i a  c a n  
a d o p t  t o  m a x i m i z e  t h e  b e n e f i t s  o f  t o u r i s m  a r e  h i g h l i g h t e d .  
K e y w o r d s :  T o u r i s m ,  M a r k e t i n g ,  A f r i c a ,  N i g e r i a ,  D e s t i n a t i o n  P o s i t i o n i n . ( :  ,  
......,.;-q.-~v-y"i'- f ' C - 1  ~~ t - - e > J  A  ; ;  ~ > < . ,  ·u r  
I N T R O D U C T I O N  I  v  J  : - - I  1  
T o u r i s m  h a s  b e c o m e  a  d o m i n a n t  s e c t o r  o f  e c o n o m i c  a c t i v i t i e s  w o r l d w i d e .  T h i s  d o m i n a n c e  i s  u s u a l l y  f e l t  a t  
t w o  l e v e l s :  M a c r o  o r  n a t i o n a l  l e v e l  a n d  m i c r o  o r  s u b - n a t i o n a l  o r  l o c a l  l e v e l .  A t  t h e  p r i m o r d i a l  l e v e l ,  t o u r i s m  
f o s t e r s  e c o n o m i c  g r o w t h  t h r o u g h  f o r e i g n  e x c h a n g e  e a r n i n g s  a n d  i n c r e a s e d  s t a t e  r e v e n u e ;  a n d  a t  t h e  s e c o n d  
l e v e l ,  a n  i m p r o v e m e n t  i n  t h e  p e o p l e ' s  w e l l  b e i n g  i n  t h e  a r e a s  o f  r e v e n u e  i n c o m e  d i s t r i b u t i o n  a n d  b a l a n c e d  
r e g i o n a l  d e v e l o p m e n t  a s  w e l l  a s  j o b  c r e a t i o n .  I n  f a c t ,  W o r l d  T o u r i s m  a n d  T r a v e r  C o u n c i l  ( W T T C )  t o  d e p e n d  
o n  t r a v e l  a n d  t o u r i s m  e s t i m a t e  o v e r  5 %  o f  a l l  t h e  j o b s  w o r l d w i d e .  T h i s  t r a n s l a t e s  t o  5 . 5  m i l l i o n  j o b s  p e r  y e a r  
o v e r  t h e  n e x t  d e c a d e s .  A l s o ,  a c c o r d i n g  t o  W T T C ,  d i r e c t  s p e n d i n g  b y  i n t e r n a t i o n a l  v i s i t o r s  o n  t o u r i s m  
a m o u n t e d  t o  5 %  o f  w o r l d  expo~ i n  1 9 9 9 .  A  l a r g e  n u m b e r  o f  c o u n t r i e s  d e p e n d  o n  t o u r i s m  f o r  t h e i r  e c o n o m i c  
g r o w t h .  A  r e c e n t  s t u d y  d o n e  b y  D e p a r t m e n t - f o r  I n t e r n a t i o n a l  D e v e l o p m e n t  ( D F I D )  c o n c l u d e d :  " w h i l e  p o o r  
c o u n t r i e s  o n l y  c o m m a n d  a  m i n o r i t y  s h a r e  o f  t h e  i n t e r n a t i o n a l  t o u r i s m  m a r k e t ,  t o u r i s m  c a n  m a k e  a  s i g n i f i c a n t  
c o n t r i b u t i o n  t o  t h e i r  e c o n o m i e s .  E i g h t y  p a r e n t s  o f  t h e  w o r l d ' s  p o o r  ( b e l o w  U S  $ 1  a  d a y )  l i v e  i n  1 2  c o u n t r i e s .  
I n  1 1  o f  t h e s e ,  t o u r i s m  i s  s i g n i f i c a n t ,  a n d  o r  g r o w i n g .  O f f  t h e  I  0 0  o r  s o  p o o r e s t  c o u n t r i e s ,  t o u r i s m  i s  
s i g n i f i c a n t  ( a c c o u n t i n g  f o r  o v e r  2 %  o f  G O P  o r  5 %  o f  e x p o r t s )  i n  a l m o s t  h a l f  t h e  l o w  i n c o m e  c o u n t r i e s " .  
A c c o r d i n g  t o  t h e  W o r l d  T o u r i s m . O r g a n i z a t i o n  ( W T O )  A f r i c a  a s  w h o l e  a t t r a c t s  j u s t  f e w e r  t h a n  4 %  o f  t o t a l  
w o r l d  t o u r i s t s  w h i c h  a c c o u n t e d  f o r 2 %  o f  i n t e r n a t i o n a l  t o u r i s m  r e c e i p t s  i n  1 9 9 7 . T h e  W T O  c a l c u l a t e s  t h a t  
A f r i c a  h a s  j u s t  o v e r  3 %  o f  t h ' e  w o r l d  a c c o m m o d a t i o n  c a p a c i t y  ( 9 7 6 , 0 0 0  b e d s ) .  T h e  A f r i c a n  r e g i o n  s h o w e d  
t h e  s t r o n g e s t  e x p a n s i o n  i n  a r r i v a l s  o f  a n y  w o r l d  r e g i o n  i n  1 9 9 7 ,  u p  8 . 1 %  o v e r  1 9 9 6 .  F u r t h e r m o r e ,  d u r i n g  t h e  
1 9 9 8 8 - 1 9 9 7  d e c a d e ,  A f r i c a  h a d  a n  a v e r a g e  a n n u a l  g r o w t h  o f  7 0 2 %  i n  v i s i t o r s  a r r i v a l s ,  o n l y  s l i g h t l y  l o w e r  
t h a n  t h e  E a s t  A s i a  I  p a c i f i c ,  w h i c h  h a d  t h e  h i g h e s t  g r o w t h  r a t e  o f  a l l  r e g i o n s  t h o u g h  f r o m  a  m u c h  h i g h e r  b a s e  
t h a n  A f r i c a .  T h e  a v e r a g e  a n n u a l  g r o w t h  r a t e  f o r  t o u r i s t  a r r i v a l s  w o r l d w i d e  h a s  a v e r a g e d  t o  5 . 0 %  f o r  t h e  p a s t  
d e c a d e .  U n t i l  t h e  f o r e g o i n g  p i c t u r e  i n  f o c u s ,  t h e  U n i t e d  N a t i o n s  C o m m i s s i o n  f o r  S u s t a i n a b l e  D e v e l o p m e n t  
i n  i t s  R i o  E a r t h  S u m m i t  i n  1 9 9 2  i d e n t i f i e d  t o u r i s m  a s  o n e  o f  t h e  f e w  s e c t o r s  o f  e c o n o m i c  a c t i v i t i e s  c a p a b l e  
o f  p r o v i d i n g  a n  e c o n o m i c  i n c e n t i v e  f o r  p r e s e r v a t i o n  o f  t h e  e n v i r o n m e n t .  I t s  a g e n d a  2 1  a l s o  i d e n t i f i e d  
t o u r i s m  a s  a  p o t e n t i a l  m a j o r  s o u r c e  o f  c o n t i n u i n g  e m p l o y m e n t  f o r  w o m e n  a n d  t h e  u n s k i l l e d .  T h e  s e v e n t h  
s e s s i o n  o f  m e e t i n g  o f  t h e  c o m m i s s i o n  h e l d  i n  N e w  Y o r k  i n  A p r i l  1 9 9 9  i n c l u d e d ,  f o r  t h e  f i r s t  t i m e ,  a  d e b a t e  
o n  " T o u r i s m  a n d  i t s  S u s t a i n a b l e  D e v e l o p m e n t " .  A  k e y  a i m  o f  t h e  m e e t i n g  w a s  t o  d e t e r m i n e  h o w  w e l l  t h e  
f i n d i n g s  o f  A g e n d a  2 1  h a v e  b e e n  a p p l i e d  t o  t o u r i s m  s o  f a r ,  w h a t  h a s  b e e n  a c h i e v e d  a n d  w h a t  r e m a i n s  t o  b e  
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Tourism Marketing in Africa: The Nigerian Experience 
done. In its conclusion. the commission urged governments to develop national strategies or master plans for 
sustainable tourism based on Agenda 21. Specifically the commission requested interested bodies to work in 
close collaboration with WTO to, among other things: 
(i). Undertake an assessment of existing voluntary initiatives and guidelines for the 
economic, socio-cultural and environmental sustainability of tourism. 
(ii). Support national efforts towards sustainable development through relevant capacity 
building, as well as fmancial and technical assistance and appropriate technologies. 
(iii). Promote integrated planning for tourism at the local level, and 
(iv). Encourage more responsible behaviour among tourists. In this context, WTO in 
collaboration with member countries and NGO's is developing a global code of 
ethics for tourism. 
Consequent upon the above directives, many African countries have begun to record some success in 
tourism. For example; Christie and Crompton (2001) reported that in four mainland s_ub-Saharan counties, 
tourism receipts account for over 5% of GNP: Kenya (5.1 %), Gambia (5.4%), Nami~ia (6.9%) and Tanzania 
(8.7%). This shows that tourism is significant in a surprising number of countries. How well has Nigeria 
fared in the tourism sector when compared with other African nation? An analysis of the continental 
situation will make the picture clearer. (Appendix l) 
NIGERIA'S PLACE IN AFRICAN TOURISM 
Christie and Comptom (200 1) reported that a recent study for the UK' s Department for International 
Development (DFID) on "Tourism and Poverty Elimination: Untapped Potentials", was presented at the 
Seventh Session of the UN Commission on Sustainable Development in April 1999 - the first dedicated to 
tourism. The study highlighted the importance of tourism to poor countries that are doing well in tourism. 
These,.. countries are Republic of Benin, Bots·wana, Burkina Faso, Cape Verde, Comoros, Djibouti, Eritrea, 
Ethiopia, Gambia, Ghana, Kenya, Madagascar, Mauritius, Namibia, Niger, Senegal, Sao Tome, Principe, 
Sey~helles, Sierra-Leone, South Africa, Swaziland, Togo, Uganda and Zimbabwe. Zambia and Mali just 
missed the cut-off in 1996. Nigeria was conspicuously absent on that list. Another study conducted by 
Gauci, Gerosa, and Mwalwanda in 2003 showed that Nigeria is lagging behind in Tourism. The findings of 
that study clearly identified Egypt, Kenya, Mauritius, Morocco, Turusia, and South Africa as benefiting 
much more in tourism. In the same vein, North Africa was fingered as the sub-region in Africa that is taking 
the lead in tourism. As if that was not enough, the World Tourism Organization (WTO) in its Tourism 
Market Trends published in 1998 could not classify Nigeria among the gth tourism destination in Africa. 
According to the rating, Nigeria occupied 91h position in 1985, 12th in 1990, and 81h in 1997. (See appendix 
2) In addition to the above scenario, Nigeria has never been listed among the top 11 tourism earners in 
Africa since 1985. The situation was worse in 1990 when she occupied the 241b position. Worse still, 
Nigeria's Tourism Market Shares were 1.1% in 1994, 3.3% in 1995, 3.9% in 1996, and 2.6% in 1997. All 
these performances put together leave much to be desired, particularly against the backdrop of the claim that 
Nigeria is the giant of Africa. This made an empirical investigation inevitable and particularly urgent. This 
paper therefore reports on the latest tourism potentials and marketing efforts in Nigeria to identify barriers 
and assess the efforts made so far both by government to identify the private operators with a view to 
suggesting strategies for overcoming the problems and barriers. Owing to the explanatory nature of this 
study and the limited information available in secondary form, we have employed in-depth interviews and 
first hand observation and site visits as our primary tools for data collection. The author visited relevant 
agencies to conduct interviews with government officials, hoteliers, tourism representatives, and the general 
public, and to solicit diverse viewpoints. 
THE CONCEPT OF TOURISM MARKETING- AN OVERVIEW 
Tourism refers to "activities of persons traveling to and staying in places outside their usual environment for 
not more than one consecutive year for leisure, business and other purposes: (WTO: 1992 - subject to 
ratification by UN). Another attempt at defming tourism was made by the Tourism Society of United 
Kingdom. The society merely adopted a definition in 1979 based on the work of Burkhart and Medlik 
(1974), which in tum draws on earlier definitions and is widely accepted. To this end, tourism is defined as 
any activity concerned with temporary short-term movement of people to destinations outside the places 
where they normally live and work, and their activities during the stay at these destinations". (Tourism 
Society: 1979, p.70). Either of the above definitions suffices because each encompasses the three main 
elements of tourism which are as follows: , 
(i). Visitors activity is concerned only with aspects of life outside normal routines of 
work and social commitments, and outside the location of those routines. 
97 
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( i i ) .  T h e  a c t i v i t y  n e c e s s i t a t e s  t r a v e l  a n d ,  i n  n e a r l y  e v e r y  c a s e ,  s o m e  f o r m  o f  t r a n s p o r t  t o  
t h e  d e s t i n a t i o n .  
( i i i ) .  T h e  d e s t i n a t i o n  i s  t h e  f o c u s  f o r  a  r a n g e  o f  a c t i v i t i e s ,  a n d  a  r a n g e  o f  f a c i l i t i e s  r e q u i r e d  
t o  s u p p o r t  t h o s e  a c t i v i t i e s .  
T H E  C O M P O N E N T  S E C T O R S  O F  T H E  T O U R I S M  I N D U S T R Y  
W i t h i n  t h e  t o u r i s m  i n d u s t r y ,  t h e r e  a r e  c o m p o n e n t  s e c t o r s  a s  s h o w n  i n  t h e  f i g u r e  b e l o w :  
A C C O M M O D A T I O N  S E C T O R  
H o t e l s  I  M o t e l s  
G u e s t  h o u s e s / b e d  &  b r e a k f a s t  
F a r m h o u s e s  
A p a r t m e n t s N i l l a s / H a t s / C o t t a g e s / g i t e s .  
C o n d o m i n i u m s / T i m e  s h a r e  r e s o r t s .  
V a c a t i o n s N i l l a g c s / H o l i d a y s  C e n t r e s .  S t a t i c  
t o u r i n g  c a r a Y a t t l c a m p i n g  s i t e s  m a r i n a s .  
~ 
T O U R l S M  
I N D U S T R l Y  
T R A V E L  O R G A N I Z A T I O N  S E C T O R  
T o u r  o p e r a t o r s  
T o u r  w h o l e s a l e r s / b r o k e r s  
R e t a i l  t r m " C l  a g e n t s  
C o n f e r e n c e  o r g a n i z e r s  
B o o k i n g  a g e n c i e s  ( e . g .  a c c o n u n o d a t i o n )  
l n c e n t i Y e  l r a , · e J  a g e n c i e s  
A T T R A C T I O N  S E C T O R  
T h e m e  p a r k s .  M u s e u m s  &  
g a l l e r i e s .  N a t i o n a l  p a r k s .  
G a r d e n s .  H e r i t a g e  s i t e s  &  
c e n t e r s :  s p o r t s / a c t i '  i t y  
c e n t e r s .  
T R A N S P O R T  S E C T O R  
A i r l i n e s  
S h i p p i n g  l i n e s / f e r r i e s  
R a i l w a y s  
B u s / c o a c h  o p e r a t o r s  
C a r  r e n t a l  o p e r a t o r s  
D E S T I N A T I O N  
O R G A N I Z A T I O N  S E C T O R  
N a t i o n a l  t o u r i s t  o f f i c e s  t N T O s J  
R e g i o n a l / S t a t e  t o u r i s t  o f f i c e s  
Loc:~l t o u r i s t  o f f i c e s  
T o u r i s t s  associ:~tions . 
F i g u r e  1 . 1 :  T h e  f i v e  m a i n  s e c t o r s  o f  t h e  T o u r i s m  I n d u s t r y .  
E a c h  o f  t h e  s e c t o r s  i n d i c a t e d  a b o v e  c o m p r i s e s  o f  s e v e r a l  s u b - s e c t o r s ,  a l l  o f  w h i c h  a r e  i n c r e a s i n g l y  c o n c e r n e d  
w i t h  m a r k e t i n g  a c t i v i t i e s ,  b o t h  i n  t h e  d e s i g n  o f  t h e i r  p r o d u c t s  a n d  t h e  m a n a g e m e n t  o f  d e m a n d .  I n  o t h e r  
w o r d s ,  m a r k e t i n g  i s  a  s u b j e c t  o f  v i t a l  c o n c e r n  i n  t o u r i s m  b e c a u s e  i t  i s  t h e  p r i n c i p a l  m a n a g e m e n t  i n f l u e n c e ,  
w h i c h  c a n  b e  b r o u g h t  t o  b e a r  o n  t h e  s i z e - a n d  b e h a v i o u r  o f  t h i s  m a j o r ,  g l o b a l  m a r k e t  c a l l e d  t o u r i s m .  A s  
s h o w n  a b o v e ,  t h i s  t o t a l  m a r k e t  h a s  s u b - m a r k e t s ,  o r  s e g m e n t s ,  a n d  m a n y  p r o d u c t s  d e s i g n e d  a n d  p r o v i d e d  b y  a  
w i d e  r a n g e  o f  o r g a n i z a t i o n s .  
T H E  R O L E  O F  M A R K E T I N G  I N  T O U R I S M  
M a r k e t i n g  i s  a  s o c i a l  a n d  m a n a g e r i a l  p r o c e s s  b y  w h i c h  i n d i v i d u a l s  a n d  g r o u p s  o b t a i n  w h a t  t h e y  n e e d  a n d  
w a n t  t h r o u g h  c r e a t i n g  a n d  e x c h a n g i n g  p r o d u c t s  a n d  v a l u e  w i t h  o t h e r s  ( K o t l e r  1 9 8 8 ) .  K o t l e r  f u r t h e r  a r g u e s  
t h a t  t h i s  d e f i n i t i o n  i s  p i v o t e d  o n  t h e  m a i n  c o n c e p t s  o f  w a n t s ,  n e e d s ,  d e m a n d s ,  s a t i s f a c t i o n  a n d  m a r k e t i n g ,  
b e c a u s e  t h e y  a r e  c e n t r a l  t o  t h e  s t u d y  o f  m a r k e t i n g .  B u t  M i d d l e t o n  ( 1 9 9 8 )  s i m p l y  s e e s  m a r k e t i n g  a s  a  p r o c e s s  
o f  a c h i e v i n g  v o l u n t a r y  e x c h a n g e s  b e t w e e n  t w o  i n d i v i d u a l  p a r t i e s .  T h e  s y s t e m a t i c  l i n k s  b e t w e e n  d e m a n d  a n d  
s u p p l y ,  a n d  t h e  r o l e  o f  m a r k e t i n g  h a v e  b e e n  d e p i c t e d  i n  f i g u r e  1 . 2  b e l o w .  
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FIGURE 1.2: The Systematic Links Between Demand And Supply, And The Influence Of Marketing. 
Source: V.T.C Middleton. Markding in Travel & Tourism. pll. 
The paradigm above shmvs the vital linkages between demand and supply in tourism that are fundamental to 
an understanding of the role of marketing. It shows the nexus behveen market demand. generated in the 
places in \vhich visitors normally li-ve (areas of origin). and product supply in areas of destination. In 
particular. it shmvs hO\Y the five main sectors of the industry combine to manage visitors· demand through 
marketing influences. The marketing influences are exerted through the application of the marketing mix: 
and "the marketing mi." is the mixture of controllable marketing variables that the fmn uses to pursue the 
sought (desired) level of sales in the target market" {Kotler 1984). The elements of this marketing mi." are 
product (which is a means of adapting to the changing needs of the target customer)! price (lvhich is the 
value ofthe product in terms of naira and kobo. or any other currency): promotion {which is used to increase 
the number of those in the market who are aware of the product): and place (which determines the number of 
prospective customers who are able to find convenient places and ways to convert their buying intentions 
into purchases. These four are continuously manipulated according to the prevailing market conditions. 
especially with respect to the actions of competitors. 
We shall now examine the specific applications of each of these elements to tourism marketing. 
(a). PRODUCT 
In tourism. product is concerned with two aspects: These are presentation and service dements. Presentation 
is mainly a function of the atmosphere and environment created on the producer's premises. The service 
dement includes the numbers. training. attitudes and appearance of staff engaged in delivering the product 
to the consumer. It may also include the basic design. such as the size. brand and facilities of the tourist site. 
In the contemporary marketing. products in tourism are designed on the basis of customer orientation. This 
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m e a n s  t h e y  a r e  c o n t i n u o u s l y  a d a p t e d  t o  s u i t  c u s t o m e r ' s  n e e d s ,  p r e f e r e n c e s ,  d e s i r e s ;  a n d  a b o v e  a l l  c a p a b i l i t y  
i n  t e r m s  o f  p u r c h a s e  p o w e r .  M o s t  o r g a n i z a t i o n s  e n g a g e  i n  p r o d u c t  f l a n k i n g  a n d  d i f f e r e n t i a t i o n s  i n  o r d e r  t o  
s a t i s f y  t h e  v a r i e d  n e e d s  a n d  t a s t e s  o f  t h e  c u s t o m e r .  F o r  e x a m p l e ,  t o u r  o p e r a t o r s  p r o v i d e  a  r a n g e  o f  p r o d u c t s  
w i t h i n  t h e i r  b r o c h u r e s ;  a n d  h o t e l i e r s  m a y  h a v e  a  d o z e n  s e p a r a t e  p r o d u c t s  r a n g i n g  f r o m  w e d d i n g  h a l l s  t o  
s h o r t  b r e a k  p a c k a g e s  f o r  h o l i d a y  s h o p p i n g .  H o w e v e r ,  M e d l i k  a n d  M i d d l e t o n  ( 1 9 7 3 )  c o n c l u d e ,  " a s  f a r  a s  t h e  
t o u r i s t  i s  c o n c e r n e d ,  t h e  p r o d u c t  c o v e r s  t h e  c o m p l e t e  e x p e r i e n c e  f r o m  t h e  t i m e  h e  l e a v e s  h o r n e  t o  t h e  t i m e  h e  
r e t u r n s  t o  i t " .  T h u s  " t h e  t o u r i s t  p r o d u c t  i s  t o  b e  c o n s i d e r e d  a n  a m a l g a m  o f  t h r e e  m a i n  c o m p o n e n t s  o f  
a t t r a c t i o n s ,  f a c i l i t i e s  a t  t h e  d e s t i n a t i o n ,  a n d  a c c e s s i b i l i t y  o f  t h e  d e s t i n a t i o n " .  M i d d l e t o n  (  1 9 9 4 )  a r g u e s  t h a t  
t h i s  o r i g i n a l  c o n c e p t  o f  t h e  p r o d u c t  w a s  u s e d  s u b s e q u e n t l y  b y  W a h a b  e t  a l ,  (  1 9 7 6 ) ,  a n d  S c h m o l l  (  1 9 7 7 ) ,  a n d  
h a s  b e e n  w i d e l y  a c c e p t e d  a n d  u s e d  i n t e r n a t i o n a l l y .  
( b ) .  P R I C E  
O v e r  a  y e a r ' s  t r a d i n g ,  t h e  s a l e s  r e v e n u e  g e n e r a t e d  i n  a n y  b u s i n e s s  w i t h i n  t h e  i n d u s t r y  i s  a  f u n c t i o n  o f  m a n y  
d e c i s i o n s  o n  t h e  o p t i m u m  p r i c e  t o  b e  c h a r g e d  t o  t h e  r a n g e  o f  s e g m e n t s  i n v o l v e d ,  o n  a  d a i l y  o r  w e e k l y  b a s i s .  
F o r  s o m e  b u s i n e s s ,  s u c h  a s  v i s i t o r  a t t r a c t i o n s ,  a v e r a g e  p r i c e s  a r e  . r e l a t i v e l y  s t a b l e  o v e r  a  y e a r ;  b u t  f o r  o t h e r s  
s u c h  a s  t o u r  o p e r a t o r s  a n d  s c h e d u l e d  a i r l i n e s ,  p r i c e s  m a y  v a r y  w i d e l y  a s  m a n a g e r s  s e e k  t o  o p t i m i z e  t h e i r  
s h o r t - r u n  r e v e n u e .  T h e  u s e  o f  p r i c e  c h a n g e s  t o  m a n a g e  d e m a n d  i s  c o m m o n  t h r o u g h  o u t  t h e  i n d u s t r y ,  a n d  i s  
o f t e n  a  d a i l y  c o n c e r n  f o r  m a n y  m a r k e t i n g  m a n a g e r s .  
( c ) .  P R O M O T I O N  
T h i s  i s  t h e  m o s t  p r o n o u n c e d  a n d  c o n s p i c u o u s  o f  t h e  f o u r  P s .  I t  i n c l u d e s  a d v e r t i s i n g ,  d i r e c t  m a i l i n g ,  s a l e s  
p r o m o t i o n ,  p e r s o n a l  s e l l i n g ,  p u b l i c i t y  a n d  P u b l i c  R e l a t i o n s .  A s  h i n t e d  e a r l i e r  o n ,  p r o m o t i o n a l  t e c h n i q u e s  a r e  
u s e d  t o  m a k e  p r o s p e c t i v e  c u s t o m e r s  a w a r e  o f  p r o d u c t s ,  t o  w h e t  t h e i r  a p p e t i t e s ,  a n d  s t i m u l a t e  d e m a n d ,  o f t e n  
t h r o u g h  i n c e n t i v e s  p r o v i d e d .  T h e  r a n g e  o f  p r o m o t i o n a l  t e c h n i q u e s  i s  s o  w i d e  t h a t  t h e  t e r m  p r o m o t i o n a l  m i x  
i s  f r e q u e n t l y  u s e d  i n  p r a c t i c e .  A d v e r t i s i n g  p l a y s  a  r e l a t i v e l y  s m a l l  r o l e  i n  t o u r i s m .  F o r  h o t e l s  a n d  r e s t a u r a n t s ,  
" h o s p i t a l i t y  a d v e r t i s i n g  a p p r o p r i a t i o n s  a r e  v e r y  s m a l l  c o m p a r e d  t o  m a j o r  f a s t  m o v i n g  c o n s u m e r  g o o d s  
m a n u f a c t u r e r s  w h o  m a y  b u d g e t  o v e r  3 0  p e r  c e n t  o f  t u r n o v e r  ( B u t t l e  1 9 8 6 ) .  T h i s  i s  a l s o  t r u e  f o r  t o u r  
o p e r a t o r s  w h e n  i t  c o m e s  t o  t o t a l  s a l e  r e v e n u e .  T h i s  i s  n o t  t o  d i s s u a d e  i n d i v i d u a l  o p e r a t o r s  f r o m  a d v e r t i s i n g .  
E a c h  o p e r a t o r  m u s t  m a k e  h i s  o w n  d e c i s i o n s ,  h a v i n g  r e g a r d  t o  c u r r e n t  d e m a n d  a n d  o t h e r  c o m m u n i c a t i o n  
o p t i o n s  p r o v i d e d  b y :  
*  D i s t r i b u t i o n  c h a n n e l s  a v a i l a b l e  f o r  p r o m o t i o n a l  p u r p o s e s  ( e s p e c i a l l y  t r a v e l  a g e n t s ) .  
*  T h e  r o l e  o f  b r o c h u r e s  a n d  o t h e r  p r i n t  a s  a n  a l t e r n a t i v e  t o  a d v e r t i s i n g .  
*  T h e  a v a i l a b i l i t y  o f  l i n k s  w i t h  o t h e r  o p e r a t o r s  f o r  c o - o p e r a t i v e  p r o m o t i o n .  
*  T h e  s c o p e  f o r  s a l e s  p r o m o t i o n ,  e s p e c i a l l y  w i t h  c l i e n t s  o n  o w n e d  p r e m i s e s .  
*  M e r c h a n d i s i n g  a t  a l l  a v a i l a b l e  p o i n t s  o f  s a l e s .  
P u b l i c  R e l a t i o n s  i s  f r e q u e n t l y  a  m u c h  m o r e  i m p o r t a n t  p r o m o t i o n a l  t o o l  i n  t o u r i s m  t h a n  w e  f i n d  i n  t h e  c a s e  
o f  o t h e r  c o n s u m e r  p r o d u c t s .  T h e  r e a s o n  f i n d s  e x p r e s s i o n  i n  t h e  s u b j e c t  m a t t e r ,  w h i c h  i s  i n t r i n s i c a l l y  
i n t e r e s t i n g .  M o s t  p e o p l e ,  f o r  i n s t a n c e ,  a r e  r e l a t i v e l y  u n e x c i t e d  a b o u t  c a n n e d  b e e f  a n d  m i l k  p o w d e r s ,  b u t  
q u i t e  i n t e r e s t e d  i n  s t o r i e s  · a b o u t  e x o t i c  d e s t i n a t i o n s ,  g l a m o r o u s  a n d  t h e i r  t r a v e l  h a b i t s ,  a n d  t h e  a r t s  a n d  
h e r i t a g e  g e n e r a l l y .  ·  
( d ) .  P L A C E  ( o r  D i s t r i b u t i o n )  
P l a c e ,  i n  t h i s  c o n t e x t ,  d o e s  n o t  j u s t  m e a n  t h e  l o c a t i o n  o f  a  t o u r i s t  a t t r a c t i o n  o r  f a c i l i t y ,  b u t  t h e  l o c a t i o n  o f  a l l  
t h e  p o i n t s  o f  s a l e  t h a t  p r o v i d e  p r o s p e c t i v e  c u s t o m e r s  w i t h  a c c e s s  t o  t o u r i s t  p r o d u c t s .  F o r  e x a m p l e ,  ' p l a c e '  f o r  
Y a n k a r i  G a r n e s  R e s e r v e  i n "N i g e r i a  i s  n o t  o n l y  Y a n k a r i  i n  B a u c h i ,  b u t  a l s o  t h e  n u m e r o u s  t r a v e l  a g e n t s  
l o c a t e d  i n  t h e  n o r t h - e a s t  O f  N i g e r i a  ( a n d  e l s e w h e r e  i n s i d e  a n d  o u t s i d e  N i g e r i a )  s e l l i n g  p r o d u c t s  t h a t  i n c l u d e  
a d m i s s i o n  i n t o  t h e  G a r n e s  R e s e r v e .  T r a v e l  a g e n t s  a r e  o n l y  o n e  o f  t h e  w a y s  i n  w h i c h  ' p l a c e '  o r  a c c e s s  i s  
c r e a t e d  f o r  o r  c u s t o m e r s  o f  Y a n k a r i  g a m e s  R e s e r v e  i n  B a u c h i  S t a t e  o r  O b u d u  C a t t l e  R a n c h  i n  C r o s s  R i v e r s  
S t a t e ;  o r  i n d e e d  f o r  m o s t  o t h e r  p r o d u c t s  i n  t o u r i s m .  P l a c e  f o r  a  s e l f - c a t e r i n g  o p e r a t o r  w o u l d  i n c l u d e  
c o m p u t e r i z e d  a n d  o t h e r  r e s e r v a t i o n / b o o k i n g  s y s t e m s  t h a t  p r o v i d e  a c c e s s  t o  p r o d u c t s  f o r  r e p e a t  a n d  l o y a l  
c u s t o m e r s  t a r g e t e d  b y  d i r e c t  m a i l .  I n  a d d i t i o n  t o  t h e  f o u r  m a r k e t i n g  m i x  e l e m e n t s  d i s c u s s e d  a b o v e ,  t h r e e  
e l e m e n t s  h a v e  b e e n  b r o u g h t  i n  t o  b e a r  o n  s e r v i c e  p r o d u c t s  b y  s o m e  a u t h o r s .  C o w e l l  ( 1 9 9 3 ) ,  f o r  e x a m p l e ,  
w h i l e  r e v i e w i n g  r e c e n t  A m e r i c a  c o n t r i b u t i o n s  a n d  d r a w i n g  o n  w o r k  b y  
B o o m s  a n d  B i t n e r ,  r e c o m m e n d s  a  ' r e v i s e d  m a r k e t i n g  m i x '  f o r  s e r v i c e s ,  w h i c h  c o r n p n s e s :  
*  P r o d u c t  
•  P r i c e  
*  P r o m o t i o n  
*  P l a c e  
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* People (numbers, training. attitudes) 
* Physical evidence (furnishings, colour, lighting. noise) 
* Process (customer involvement, procedures in service delivery) 
The additional three mix elements are in fact all integral elements of tourism products. The nature of service 
products, and indeed tourism compared with those based on physical goods makes the sub-division 
imperative and inevitable. 
TOURIST DESTINATIONS IN NIGERIA 
It is imperative to state at this juncture that Nigeria is endowed with innumerable tourist spots, which enrich 
her potentials in tourism. Some of these sites are highlighted below. 
Azumini Blue River Rose 
Azumini Blue River is located in Abia State towards its boundary with Akwa Ibom State. The River has 
become a resort for tourists because of the pleasantness it offers. The attractive features of the River include 
its crystal-clear blue water; canoe rides; sandy beaches with such relaxation facilities as chairs and tables. At 
the beach also, BBQ grill are delicacies provided for picnickers. 
The Long JuJu Shrine of Arochukwu 
Arochukwu is a famous tourist destination with the cave of the famous long juju oracle as a particular 
attraction. The cave is believed to hold the long metal pipe through which the gods speak to the people. A 
traditional religionist would find the oracle quite an attraction. It is, a religious center with a well-laid down 
administrative structure headed by a Chief priest. Yola Municipality 
Yola is the capital of Adamawa State in the North-Eastern part of the country. The most striking impression 
about the town is its undulating topography of hill chains particularly the three sister hills which are so-
called because they stand side by side and share the same height. The cultural manifestations of the town 
gets to their climax between the months of March and May when the city celebrates its fishing festival at 
lake Njuwa. 
lbeno Beach 
One of the numerous fine beaches in Nigeria is lbeno Beach in Akwa Ibom State. A lover of water sport 
finds the Beach, which stretches to James town on the Atlantic most inviting. 
Ogbunike Cave 
Ogbunike Cave can be described as the very wonder of nature. The Cave, segmented into sections, is found 
in Anambra State, some few kilometers away from the Onitsha market town. There are different stories 
about the various sections that constitute the cave. The stories are better told by the native tour guides. 
Rojenny Tourist Village 
In Anambra State, just at the outskirts of Onitsha market town is found Rojenny Village, one of the leading 
tourist resorts in Nigeria. Among the many attractions of the village are amusement park, joy rides and 
sporting/relaxation facilities. 
Igbo-Ukwu 
lgbo-Ukwu is an ancient town, which has remained an attraction to tourists because of its bronze artifacts. 
The bronze, which was first noticed in 1938, was later excavated by Thurstan Shaw, an English archeologist. 
The bronzes, which dated back to about the 9th century, are of high value because of their historic relevance. 
YankariNationaiPark 
Yankari National Park has become the most developed Wildlife Park in Nigeria with a lot of attractions for 
visitors. The park is famous for its variety of animals available for viewing round the year, though the 
animals are better watched between November and May period of the dry season when the animals converge 
around the Gaji River, Baboons, Waterbucks, Elephants, Crocodiles, Bushbucks, Duikers, Warthogs, 
Hippopotamus are among the animals commonly seen at the park. 
Wikki Warm Springs 
Wikki Warm Springs is a famous attraction in the Yankari National Park. It is particularly prized for its 
warm water. It is available both night and day for tourists who cherish swimming. The National Park is 
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l o c a t e d  i n  t h e  S o u t h - E a s t e r n  a r e a  o f  B a u c h i ,  t h e  c a p i t a l  t o w n  o f  B a u c h i  S t a t e  i n  t h e  N o r t h - E a s t e r n  p a r t  o f  
N i g e r i a .  
T h e  H i l l s  o f  B e n u e  
L o c a t e d  i n  t h e  m i d d l e  b e l t  r e g i o n  o f  N i g e r i a ,  B e n u e  S t a t e  s h a r e s  b o u n d a r i e s  w i t h  T a r a b a  S t a t e  o n  t h e  E a s t ;  
P l a t e a u  S t a t e  o n  t h e  N o r t h  a n d  E d o  S t a t e  o n  t h e  W e s t ;  a n d  A n a m b r a ,  E n u g u ,  C r o s s  R i v e r  S t a t e s  o n  t h e  
S o u t h .  T h e  e n t i r e  l a n d m a s s  p r e s e n t s  h i l l s  o f  v a r i o u s  s h a d e s  a n d  t o u r i s t i c  a p p e a l s .  l k y o g e n  H i l l s  e x u d e  m i l d  
w e a t h e r ,  w h i c h  e n s u r e s  s t e a d y  g r e e n  v e g e t a t i o n  a n d  r o u n d - t h e - y e a r  g r a z i n g  o f  a n i m a l s  i n  t h e  a r e a s ,  w h i c h  i s  
a l s o  k n o w n  a s  I k y o g e n  C a t t l e  R a n c h .  U s h o g b o  H i l l s  i n  U s h o g b o  t o w n  a l s o  o f f e r s  c l e m e n t  w e a t h e r  c o n d i t i o n  
t h a t  m a k e s  i t  m o s t  f u l f i l l i n g  s p o t  f o r  t o u r i s t s  a n d  a d v e n t u r e s .  B a s s a  H i l l s ,  l i k e  t h e  U s h o g b o  H i l l s ,  a r e  w o r t h  
v i s i t i n g  e s p e c i a l l y  f o r  t h e i r  s a t i s f Y i n g  s c e n e r y ;  a n d  S w e r n  H i l l s  a r e  v a l u e d  f o r  t h e i r  h i s t o r i c a l  l i n k a g e s .  T h e  
h i l l s  a r e  b e l i e v e d  t o  b e  t h e  p l a c e  f o r  o r i g i n  o f  t h e  T i v  p e o p l e .  
L a k e  C h a d  
L a k e  C h a d  o c c u p i e s  a  s t r a t e g i c  l o c a t i o n  s e r v i n g  n o t  o n l y  B o r n o  S t a t e  o f  N i g e r i a  w h e r e  i t  i s  l o c a t e d  b u t  
s e r v i n g  a l s o  t h e  t h r e e  n e i g h b o u r i n g  c o u n t r i e s  o f  N i g e r ,  C a m e r o o n ,  a n d  C h a d .  T h e  l a k e ,  a p a r t  f r o m  s e r v i n g  
t h e  a g r i c u l t u r a l  a n d  e c o n o m i c  n e e d s  o f  t h e  p e o p l e ,  a t t r a c t s  a  g r e a t  n u m b e r  o f  t o u r i s t s .  O f  p a r a m o u n t  i n t e r e s t  
t o  t o u r i s t  i s  t h e  b o a t i n g  o p p o r t u n i t y  a n d  v i s i t s  t o  n u m e r o u s  f i s h i n g  v i l l a g e s  i n  t h e  a r e a .  
O b u d u  C a t t l e  R a n c h  
O b u d u  C a t t l e  R a n c h  i s  l o c a t e d  i n  C r o s s  R i v e r  S t a t e  t o w a r d s  t h e  N i g e r i a - C a m e r o o n  b o r d e r  i n  t h e  S o u t h - E a s t .  
T h e  R a n c h  i s  o v e r  I  , 5 2 4 m , h a s  t e m p e r a t e  w e a t h e r  c o n d i t i o n  t o  e n s u r e  g r e e n  v e g e t a t i o n  a n d  g r a z i n g  o f  c a t t l e  
r o u n d  t h e  y e a r .  T h e  r a n c h  i s  a  t o u r i s t  d e l i g h t  a s  a  r e s u l t  o f  i t s  d i v e r g e n t  a t t r a c t i o n s .  T h e r e  a r e  a  n a t u r a l  
s w i m m i n g  p o o l ,  h o r s e  r i d i n g ,  b e a u t i f u l  w a t e r f a l l  t o  b e h o l d ,  g o r i l l a  c a m p ,  b i r d  w a t c h i n g ,  s p o r t i n g  f a c i l i t i e s  
a n d  a c c o m m o d a t i o n .  
A g b o k i m  W a t e r f a l l s  ,  
S o m e  s h o r t  d i s t a n c e  a w a y  f r o m  t h e  N i g e r i a - C a m e r o o n  b o r d e r  i s  t h e  v e r y  c a p t i v a t i n g  s i g h t  c a l l e d  A g b o k i m  
W a t e r f a l l s .  T h e  f a l l s  s i t u a t e d  i n  C r o s s  R i v e r s  S t a t e  l i e s  l e s s  t h a n  3 0 k m  f r o m  I k o m  a n d  i s  h i g h l y  
r e c o m m e n d e d  f o r  p i c n i c s .  T h e  f a l l s  a r e  p l e a s a n t l y  s u r r o u n d e d  b y  g r e e n  v e g e t a t i o n .  
S i l l i c o n  H i l l  
N e a r  t h e  N k p o l o g u  c a m p u s  o f  t h e  E n u g u  S t a t e  U n i v e r s i t y  o f  S c i e n c e  a n d  T e c h n o l o g y  ( E S U T )  i s  f o u n d  t h i s  
v e r y  i m p o r t a n t  m i n e r a l  d e p o s i t .  T h e  h i l l ,  w h i c h  i s  m o r e  t h a n  3 0 0  m e t r e s  a b o v e  s e a  l e v e l  a n d  a l m o s t  h a l f  a  
k i l o m e t r e  l o n g ,  h a s  s i l i c a ,  a n  i m p o r t a n t  r a w  m a t e r i a l  f o r  t h e  m a n u f a c t u r e  o f  g l a s s e s .  T h e  s u r r o u n d i n g  
e n v i r o n m e n t  i s  v e r y  c a p t i v a t i n g  w i t h  h i l l s ,  v a l l e y s  a n d  p l a i J 1 1 1 >  b e a u t i f u l l y  w r a p p e d  u p  s u c h  t h a t  o n e  c a n n o t  
i g n o r e  i t ' s  b r e a t h - t a k i n g  v i e w s  a n d  a w e - i n s p i r i n g  b l e n d .  
M b a r i  C u l t u r a l  C e n t r e s  
T h e  h o m e  o f  M b a r i  s c u l p t u r a l  h o u s e s .  T h e s e  s c u l p t u r e s  a r e  r o b u s t  a r t  m a n i f e s t a t i o n s  o f  t h e  p r e v a l e n t  s o c i a l  
l i f e  a n d  a  m o n u m e n t a l  a r t  s a c r i f i c e  t o  " A L A "  t h e  e a r t h  g o o d n e s s .  I n  M b a r i ,  I m o  S t a t e  t h e r e  a r e  v e r y  m a n y  
o b j e c t s  l i k e  t h e  t e r r o r i z i n g  b e a s t ,  t h e  p l a s t i c  f o r m s  o f  s y m b o l s  o f  t h e  p r e v a l e n t  d e i t i e s  a m o n g  w h i c h  i s  t h e  
" A L A "  h e r s e l f ,  t h e  A m a d i o h a  ( T h u n d e r  g o d ) ,  t h e  O g w u g w u  ( f o r e s t  g o d )  e a c h  d e i t y  w i t h  h i s  o r  h e r  m y s t i c a l  
m e s s e n g e r s  s u c h  a s  s n ; . t k e s ,  m o n k e y s ,  r a m s ,  t o r t o i s e  a n d  o w l  a r e  p r o p e r l y  r e p r e s e n t e d .  A  n u m b e r  o f  
s y m b o l i c  m o d e l s  w e r e  s c u l p t u r e d  o r  p a i n t e d .  T h e s e  s c u l p t u r e s  r e f l e c t  t h e  I g b o  a e s t h e t i c s .  T h e  M b a r i  C u l t u r a l  
C e n t r e  i s  a n  o p e n  a i r  m u s e u m  a n d  f o u n d  i n  I k e n e g b u  l a y o u t  O w c r r i  a n d  a t  E k e - N g u r u  i n  A b o h  M b a i s e .  
O g u t a  L a k e  H o l i d a y s  C o m p l e x  
T h e  h o l i d a y  c o m p l e x  s i t u a t e s  i n  O g u t a  l o c a l  g o v e r n m e n t  A r e a  o f  I m o  S t a t e  a b o u t  4 0 k m  ( f o r t y  k i l o m e t e r s )  
a w a y  f r o m  O w e r r i ,  t h e  c a p i t a l  o f  I m o  S t a t e .  T h e  l a k e  i s  o f  f r e s h  w a t e r  a n d  t h e  s e c o n d  l a r g e s t  n a t u r a l  l a k e  i n  
t h e  c o u n t r y  a f t e r  l a k e  C h a d .  T o  c o m p l e m e n t  t h e  c o m p l e x  w a t e r - b a s e d  r e c r e a t i o n  s e r v i c e s ,  t h e r e  a r e  o t h e r  
i n t e r e s t i n g  a t t r a c t i o n s  t o  w a t c h .  
T h e s e  i n c l u d e :  
( a ) .  G o l f  C o u r s e  w i t h  1 8  s t a n d a r d  i n t e r n a t i o n a l  h o l e s .  
( b ) .  R e l i c  o f  w a r  ( m i n i  b u n k e r )  c o n s t r u c t e d  b y  t h e  d e f u n c t  B i a f r a n  n a v y  d u r i n g  C i v i l  
W a r .  
( c ) .  N a t u r a l  c o n f l u e n c e  o f O g u t a  L a k e  a n d  U r a s h i  R i v e r .  
( d ) .  C r u i s e  b o a t  s e r v i c e s .  
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Tourism ~rketing in Africa: The Nigerian ~xperience 
(e). Golf Club Bar House/Oguta Lake Motel for refreshing, lodging and feeding. 
(t). Mini-children recreation park. 
Birnin Kudo Rock Painting 
Birnin Kudu town lies in the, South of Jigawa State. Birnin Kudu is noted for the presence of rocks. 
Fascinating are the ancient paintings on these rocks. The different paintings are eloquent information on the 
styles of the early settlers in the area. 
NOK Village 
A trip to the Nok Village in Kaduna State launches visitors into physical romance with the so-much-talked-
about culture of the Nok people. The culture has been known for over 2,500 years. The Nok culture is better 
appreciated appraising the excavations made by the numerous scholars and research. Terra cotta, heads of 
animals and man; and weapons of war are abundant on display. ·ln an attempt to take full advantage of the 
aforelisted potentials and indeed others not listed here a new impetus was given to Nigeria tourism with the 
evolution of a tourism policy, which sought to develop and promote tourism into an economically viable 
industry. The consummation was the promulgation of decree 81. The main thrust of the policy, as it were, is 
to make Nigeria a prominent tourism destination in Africa, generate foreign exchange, encourage even 
development, promote tourism based rural enterprises, generate employment, accelerate rural-urban 
integration, and foster socio-cultural unity among the various regions of the country through the promotion 
of domestic and international tourism. It also aims at encouraging active private sector participation in 
tourism development. Specifically, the policy found expression in the following tourism institutions, 
infrastructures, and incentives that exist in Nigeria. 
TOURISM INSTITUTIONS IN NIGERIA 
The following institutional framework has been put in place to enhance the effective execution of the 
tourism policy. 
(a). The Federal Ministry of Commerce and Tourism assumes full responsibility for policy initiation 
and monitoring; maintaining link with the state governments on funding and monitoring of nation-
wide tourism infrastructure; and relating with international tourism agencies. 
(b). State ministries of Commerce and Tourism implement policies and directives from the Federal 
Ministry of Commerce and Tourism and initiate projects for tourism development in the states. 
(c). National Council on Commerce and Tourism, chaired by the Federal Minister of Commerce and 
Tourism, ensures the coordination of national planning and development of tourism in the 
federation. It is an annual forum for discussing and perfecting modalities for tourism management. 
(d). The Nigeria Tourism Development Corporation (NTDC) is the apex tourism body responsible 
for promoting, marketing and disseminating information on the industry localjy and internationally; 
through publication of handbooks, brochures and general guidelines- for the operation of the 
industry. It collaborates with the private sector as well as other tiers of government in implementing 
policy directives and executing tourism projects. It coordinates the activities of organized private 
sector tourism associations and practitioners. 
(e). State tourism boards are to identify, preserve, protect and develop tourism assets and resources 
within the states. 
(t). Local government tourism committees locate and identify potential tourist attractions in their 
areas, serve as information centers and provide tour guides, preserve and maintain monuments and 
museums in their areas of jurisdiction. 
TOURISM INFRASTRUCTURES IN NIGERIA 
In addition to natural endowment - both geographical and socio-cultural, the following infrastructures make 
Nigeria a good tourist destination on the continent of Africa. 
(a). Airports and Airline 
There are airports in the major cities of Nigeria. Nigeria Airways, several domestic airlines and 
major European and African airlines combine to link Nigeria with the rest of world through the 
international airports in Lagos, Kano, Port Harcourt, Calabar, Ahuja and Maiduguri. 
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( b ) .  H o t e l s  a n d  R e s t a u r a n t s  
T h e r e  a r e  s e v e r a l  g o o d  h o t e l s  i n  N i g e r i a ,  i n c l u d i n g  i n t e r n a t i o n a l  f r a n c h i s e  c h a i n  h o t e l s  s u c h  a s  
S h e r a t o n ,  H i l t o n  a n d  M e r i d i e n .  E x c e l l e n t  r e s t a u r a n t s  o f f e r i n g  a  w i d e  r a n g e  o f  c h o i c e  i n  m e a l s ,  
d r i n k s  a n d  e n t e r t a i n m e n t  a r e  a l s o  i n  a b u n d a n c e  i n  t h e  m a j o r  c i t i e s .  T h e  v a r i o u s  h o t  d i s h e s  o f  e t h n i c  
c u i s i n e s  a r e  w e l l  p a t r o n i z e d .  
( c ) .  B e a c h e s  
N i g e r i a  i s  b o u n d e d  i n  t h e  s o u t h  b y  t h e  A t l a n t i c  O c e a n ,  w h i c h  f o r  a b o u t  8 0 0  k i l o m e t e r s  w a s h e s  t h e  
n a t i o n ' s  s a n d y ,  c o a s t l i n e .  T h e  v a r i o u s  b e a c h e s  a r e  u n i q u e  t o u r i s t  s i t e s  l i n e d  w i t h  c o c o n u t  a n d  p a l m  
g r o v e s .  
( d ) .  C u l t u r e  a n d  A r t s  
A s  a  n a t i o n  o f  d i v e r s e  p e o p l e  a n d  c u l t u r e ,  t h e  v a r i o u s  e t h n i c  c h a r a c t e r i s t i c s  p r o v i d e  o p p o r t u n i t y  f o r  
c u l t u r a l  t o u r i s m  o f  c o m p e l l i n g  a t t r a c t i o n s .  T h r o u g h o u t  N i g e r i a ,  t h e r e  a r e  c u l t u r a l  a n d  h i s t o r i c a l  s i t e s  
t h a t  h a v e  b e e n  p r e s e r v e d .  I n  m a n y  c o m m u n i t i e s  a n n u a l  t r a d i t i o n a l  f e s t i v a l s  a r e  h e l d .  T h e r e  a r e  
f a m o u s  r e g a t t a s  a n d  f i s h i n g  f e s t i v a l s .  M a n y  a r e a s  o f  t h e  c o u n t r y  a r e  g o o d  i n  c r a f t s ,  c a r v i n g  a n d  
s c u l p t u r e .  M a n y  m u s e u m s  e x h i b i t  t h e  f a m o u s  B e n i n  a n d  I f e  b r o n z e s  a n d  t e r r a  c o t a ,  t r a d i t i o n a l  a r t ,  
c r a f t ,  m u s i c ,  d a n c e  a n d  d r a m a .  
T O U R I S M  I N C E N T I V E S  F O R  I N V E S T O R S  I N  N I G E R I A  
T h e  f o l l o w i n g  i n c e n t i v e s  h a v e  b e e n  p u t  i n  p l a c e  t o  e n c o u r a g e  d o m e s t i c  a n d  f o r e i g n  i n v e s t o r s '  p a r t i c i p a t i o n  
i n  t h e  t o u r i s m  i n d u s t r y  i n  N i g e r i a .  
( a ) .  P r e f e r r e d  S e c t o r  S t a t u s  
T h e  t o u r i s m  s e c t o r  w a s  a c c o r d e d  p r e f e r r e d  s e c t o r  s t a t u s  i n  1 9 9 1 .  T h i s  m a k e s  t h e  
s e c t o r  q u a l i f y  f o r  i n c e n t i v e s  ( a v a i l a b l e  t o  s i m i l a r  s e c t o r s  o f  t h e  e c o n o m y )  s u c h  a s  t a x  
h o l i d a y s ,  l o n g e r  y e a r s  o f  m o r a t o r i u m  a n d  i m p o r t  d u t y  e x e m p t i o n  o n  t o u r i s m  r e l a t e d  
e q u i p m e n t .  
( b ) .  S p e c i a l i z e d  T r a i n i n g  I n s t i t u t e  
E s t a b l i s h m e n t  o f  a  s p e c i a l i z e d  t r a i n i n g  i n s t i t u t e ,  N a t i o n a l  I n s t i t u t e  f o r  H o t e l s  a n d  
T o u r i s m  S t u d i e s ,  B a g a u d a ,  K a n o ,  w h e r e  m i d d l e  l e v e l  m a n p o w e r  t r a i n i n g  i s  p r o v i d e d .  
( c ) .  L a n d  r e l e a s e d  b y  S t a t e  G o v e r n m e n t  
S t a t e  g o v e r n m e n t s  a r e  w i l l i n g  a n d  p r e p a r e d  t o  f a c i l i t a t e  a c q u i s i t i o n  o f  l a n d  t h r o u g h  i s s u a n c e  o f  c e r t i f i c a t e  o f  
o c c u p a n c y  f o r  t o u r i s m  d e v e l o p m e n t  p u r p o s e .  S o m e  s t a t e s  h a v e  s p e c i f i c  a r e a s  a s  t o u r i s m  d e v e l o p m e n t  z o n e s ,  
t h e r e b y  m a k i n g  a c q u i s i t i o n  o f  l a n d  e a s i e r .  
C O N C L U S I O N  A N D  R E C O M M E N D A T I O N S  
I t  i s  c l e a r  t h a t  N i g e r i a  h a s  a n  e x c e l l e n t  o p p o r t u n i t y  a n d  p o t e n t i a l  f o r  t o u r i s m  d e v e l o p m e n t .  H o w e v e r ,  a  
n u m b e r  o f  c r u c i a l  p r o b l e m s  w i l l  n e e d  t o  b e  a d d r e s s e d  b e f o r e  f u r t h e r  d e v e l o p m e n t  p l a n s  c a n  b e  p u r s u e d :  
c o n s o l i d a t i o n  o f  p o l i t i c a l  s t a b i l i t y ,  p r o g r a m m e s  a i m e d  a t  t o u r i s t  s a f e t y  a n d  s e c u r i t y  i s s u e s ,  c u l t u r a l / h i s t o r i c a l  
p r e s e r v a t i o n  t a c t i c s ,  t h e  c o n t i n u e d  d e v e l o p m e n t  o f  t o u r i s t  a t t r a c t i o n s ,  a n d  t h e  c o n s t r u c t i o n  o f  a d e q u a t e  
i n f r a s t r u c t u r a l  s y s t e m s .  F U r t h e r m o r e ,  t h e r e  s h o u l d  e x i s t  a  w e l l - s t r u c t u r e d  d e v e l o p m e n t  p l a n  i n c o r p o r a t i n g  a  
c l e a r  c o n c i s e  m i s s i o n  s t a t e m e n t ,  a n d  a  w e l l  d e f i n e d  t a r g e t  m a r k e t ,  a s  w e l l  a s  a  r e a l i s t i c  a c t i o n  p l a n  w h i c h  i s  
s u p p o r t e d  w h o l e - h e a t t e d l y  b y  t h e  g o v e r n m e n t  a n d  p r i v a t e  b u s i n e s s  i s  w h a t  N i g e r i a  r e a l l y  n e e d s .  
R e p o s i t i o n i n g  t h e  c o u n t r y  a n d  h e r  i m a g e  i s  a l s o  c r i t i c a l .  T h a t  N i g e r i a  h a s  s e c u r e d  a  d e b t  r e l i e f  o f  U S $ 1 8  
b i l l i o n  f r o m  t h e  P a r i s  C l u b  i s  a n  i n d i c a t i o n  t h a t  h e r  i m a g e  h a s  i m p r o v e d  t r e m e n d o u s l y .  N o n e t h e l e s s ,  a  w e l l  
c o o r d i n a t e d  p r o m o t i o n a l  p l a n  c a n  h e l p  s u s t a i n  t h e  t e m p o .  R i g h t  n o w ,  t h e  M i n i s t r y  o f  C u l t u r e  a n d  T o u r i s m ,  
a l o n g  w i t h  i t s  a g e n c i e s ,  i s  r e s p o n s i b l e  f o r  p r o m o t i n g  t o u r i s m ,  b u t  l a c k  o f  s u f f i c i e n t  f u n d s  s e e m s  t o  b e  
d e b a r r i n g  i t  f r o m  f u n c t i o n i n g  a t  o p t i m u m  c a p a b i l i t y .  T h e  f o r m a t i o n  o f  a  s t r a t e g i c  c o n s o r t i u m  t h a t  w i l l  
i m p l e m e n t  t o u r i s m  d e v e l o p m e n t  f o r  t h e  c o u n t r y  i s  t h e  b e s t  b e t .  
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STATISTICAL APPENDIX 1 
T bl 1 T a e : ounsm T d b S b R reo s >V u - ~e !!IODS 1995 1998 -
Tourist % Tourism % Market Share of 
Arrivals Change- Market Share of Receipts Change- Totam Africa(%) 
(OOOs) Over Total African(%) (US$mn) Over 1995 1998 
Sub-regions 1998 1997 1995 1998 1998 1997 
Eastern 5,761 7.7 21.7 23.1 2,426 5.75 23.4 25.4 
Middle 483 7.81 1.4 1.9 82 5.13 1.7 0.9 
Northern 8,623 7.79 38.7 34.6 3,176 9.90 38.1 33.3 
Southern 7,671 7.94 29.9 30.8 2,950 2.54 28.1 30.9 
Western 2,365 4.97 8.3 9.5 917 4.23 8.5 9.6 
Total Africa 24,903 7.5 100.00 9,551 5.9 100.00 
100.00 100.00 
Countries of the Sub-regions: 






Mozambique, Reunion, Seychelles, Somalia, Uganda, Tanzania, Zambia, Zimbabwe. 
Angola, Cameroon, Central Africa Republic, Chad, Congo (Brazzaville), Equatorial Guinea, 
Gabon, Sao Tome & Principe, Democratic Republic of Congo (Kinshasa). 
Algeria, Morocco, Sudan, Tunisia. 
Botswana, Lesotho, Namibia, South Africa, Swaziland. 
Benin, Burkina Faso, Cape Verde, Cote d'Ivoire, The Gambia, Ghana, Guinea, Guinea 
Bissau, Liberia, Mauritania, Niger, Nigeria, Senegal, Sierra Leone, Togo. 
World Tourism Organization (1999:14-29) 
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